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4.4 TRILLION 

2.9 TRILLION 

Brand Value Top 100 Brand Z (USD) 

52% 

2014 2018 
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ñIf this business were 

split up, I would give you 
the land and bricks and 
mortar, and I would take 
the brand, and I would 
fare better than youò 

-John Stuart, Former CEO of Quaker Oats 
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ñbrands have never 

been more fragileò 
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23% 

Average Company Lifespan on S&P 500 Index (rolling 7 yr average) 
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of S&P 500 companies 

replaced in next 10 

years 50% 
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The Value Of A Business  

2008 

2018 

Source: Interbrandôs Best Global Brands, 2008 and 2018 
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Is this a product or a relationship? 
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What It Means 
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RE-DEFINE  
THE 

EXPERIENCE  

OF A  
BRAND  
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BX 

ÅSilo mentality 

ÅInconsistent experiences 

ÅBrand value under high threat 

ÅAcknowledgement of interaction 

ÅConnected but not seamless 

ÅDefending brand value 

ÅUnified approach 

ÅAligned and refined 

ÅGrowing brand value 

CX 
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In this new world, how do we translate Essence into 
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ýWhat you stand for is now as important as functional 

benefits 

ýA point of view is now as important as a point of 

difference 

ýMeaningful experiences are paramount to building 

authentic, genuine relationships with all stakeholders 
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Purpose provides a foundation for the 

creation of differentiated experiences 

Purpose gives context to your work 

Purpose links your culture and your brand 
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Is Not A CSR Or A Communication Tactic 

Must Be Meaningful To All Stakeholders 

Connects The Heart And Head And Hands 
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The Landscape Is Changing 


